Topic: Politics. 
Related Country: China. 
Method: Content Analysis and Survey Or experiment. 	Comment by SY_Park: Content analysis is appropriate as the method according to the results. 
Title: A cross- cultural analysis of the political advertainments between United States and China. 	Comment by SY_Park: It is such an interesting topic.
Your title is very well written, and sounds professional and “fancy” just like what scholars in academia normally use.
Research Topic Questions: aRQ1: Are the political advertising more popular in individualistic cultures (United States) or collectivist (China) cultures?. RQ2: As both counties have strong political powers, will there be any similarities between the two countries political advertisements?	Comment by SY_Park: Please label these two research questions like RQ1, and RQ2. 


Hypothesis: The political advertising less popular in individualistic cultures (United States) or collectivist (China) cultures China will have stronger political advertising strategies compared to United States. There will be some similarities in how the two (China and US) countries runs a political advertisement.	Comment by SY_Park: This is redundant with the above RQ2. Please remove this sentence from the hypotheses. And I want you to change H1 and H2 like this:

H1: People in collectivistic cultures (China) are more likely to positively respond to the political advertising  than those in individualistic culture (Belgium).

H2: People in high power distance (China) are more likely to positively respond to the political advertising than those in low power distance culture (The U.S.).


Theoretical model: Hofstede’s (1984) cultural dimension Individualism vs. Collectivism and high- and low- power distance	Comment by SY_Park: Please just make sure that when you are writing the literature review section you have to provide rationale behind your decision to choose these cultural dimensions/values as well as theories particularly; that is, why these variables would be particularly important to your topic.



